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OFFERS PROGRAMS AT THE BACHELOR'S (15T CYCLE) AND

MASTER'S (2N° CYCLE) LEVELS
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CYCLE

Business and Management
Marketing and Logistics
Hospitality, Tourism, and
Leisure

Finance and Banking
Accounting

Mathematics and Informatics
Informatics and Mathematics
Informatics (Exact Sciences)

Informatics (Pedagogical
Sciences)
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CYCLE

Business Administration
Marketing Management
Accounting and Auditing in
Economic Sectors
Corporate Finance
Didactics of Mathematics
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The course "Innovation
Management" is offered to

_! full-time students (the 2nd
year, semester V)

and

_l part-time students (the 3rd
year, semester VI).

The course is mandatory for
study.

WEPUBLICA MOLDOVA
MINISTERUL KDUCATIES Mmm AL REPUNLICI MOLDOVA
MOLDOVA RESPUNLIKANIN 18 pem AARAFTIRMAK K MINISTERLI
MINISTRY OF EDUCATION AND RESEARCH OF THE REFUBLIC OF MOLDOVA
MMINCTEPCT IO OBPAIOBAISN I HOCIEIOBAMMI PECTIY SIMKN

UNIVERSITATEA DE STAT DIN COMBATVKOMBAY DEVLET UNVERSITETIY
COMBAT STATE UNIVERSITY/KOMPATCRIA FOCY IAPCTREMMAR YHUBEPCHTET

FACULTATEA DE ECONOMIE

COORDONAT § 747 &0 T
Miniwersd Educatiel ' -
vt. llll.M \ !

i »Z&m

|

" PLAN DE INVATAMANT

pentru ciclul I, studii superioare de Hoengd

REFMUBLICA MOLDOVA
MINISTERUL EDUCATIEI $1 CERCETARII AL REPUNLICL MOLDOVA
MOLDOVA WESPUBLIKANIN 1M HEM AARASTIRMAK
MINISTIY OF EDUCATION AND RESEARCH OF THE REPUNLIC OF MOLDOVA
MEHHCTEFCTRO OBFAJOBANIN It SCCAEAOBANNR PECTTY EANKN

UNIVERSITATEA DE STAT DIN COMBAT/KOMRAT DEVLEY UNVERSITETIY
COMBAT STATE UNIVERSITY /KOMPATCKMA FOCY IARCTRENMALR
'A(' ULYATEA DE ECONOMIE

COORDONAT -’W
Mummery! M »
.« umum ul m \

ukhrp-t }

PLAN DE INVATAMANT

Nivwlul calificirli conform ISCEIVENC ‘ pentrn ciclel [, sudll superionrs de leenis
Domeniul general de studin 041 Sthinge econamicy
Domeniul de formare profesionatd 0413 Business 3l administrure Nivetul ealificdrii conform ISCEIVENC 6
- — ! "n "
: Total |Contact | Studiu C S | UP | Tetal [Coutoe Dumeniul general de studiu 041 Siiupe asnasmlen
i direct | individual 1 D iul de fi € profestonald D413 Business yi adminiatrare
direct
| FO3.021 | Macroeconoeia 120 60 60 30 30 E 4 Specialitaten Programsd 04101 Busimens 3 administrare .
$.05.022 | Manay | micilor afacer:
gementyl 120 60 60 30 30 E 4 = e % 180 ECTS
GO3A2] Euu 3l cultura profesionald’ 60 30 30 6 14 -
G.03A24 icArii de afnceri  act i
SO5AJY | Marketing In ramen 3l In domenii
CASAA '“"’F‘ poporului gighuz/ 6 | 30 30 20 |10 E | 2 [lesw de activitate! 0 | n 0 | € |3
U.05.A26 | Istoria poparului bulgard { pref| $.04A40 | Management marketing
$05.027 | Manag I riscurilor In afaceri | 120 60 60 30 |30 | E 4 | $05.041 | Manag 1 caliaagi 120 % 3 14 10 IE 4
$05.0.28 anmmul pmduqae 150 M 7% 40 M E % | S.O5AAY | Proecte econontice’ | .
- < A
5.03.029 | Finas are | 150 |76 74 3% ] 38 E | 3 Ry ‘,f,“‘"! wbvemporirghtroodlll Iodl IR % a8l (1 o (ks
$.03.030 | Managementul corporativ 120 60 (&) 30 30 E 4 1 TU0S045 | Filosobe 90 18 EF) 10 1 E 3
fnregl ! T
Total semestrul 3 900 =0 150 #4216 3 1 Cen 1 Total semestrul 5 750 150 600 8 62 7 s
semestrul 4 Jr— i
Cod | D en wnitdgii de cury/modulul | Numir de ore T Numdcdeorepe | Foema | Nr. [ - —_——— smestry) y
’ tipuri de nctivich{i de Credi Cod o8 wiithyis de qur Numir de ore :.:li‘:::l:l':n:l F-:'I:n l:::ﬂ ;
‘ Exalu | 1e Evale | e
Are | _Are
Total | Contact Studiv C S | WP | Tetal |Contac Total |Contact Studin C S | WP Tetl [Cestac
direct | lndividun! t direct | ndividus! |
direet direct
UBSAI | Polrologia 60 30 30 20 10 8 | 2 1 5.06.0.46 | Managementul productiel 1% 30 120 20 10 E )
U04A32 | Ethmopolisologia popoarelor din $.06.0:47 | Fimango $i impemeri impozitare 150 10 120 20 10 E 5
- 0 S06.048 | Fune | 2 i B
U04.A3S Socialogie / ‘ poolectelor 90 1] '-? - I'O.- -K _ E % b}
U04A3% | Elemene ale culturii nationals §i SLOOAA9 | Managementul (nnovational / |
universale | SOSA S0 | Managemeht In sectond 120 | M4 9y 14 1) 8 4
S04.035 | Fundamentele managementului % X w | 2 22 E 3 serviciiior
proiccteior | I Practica de Imifiere In specialitaie | 60 | 30 3 % | E 3
F.04.036 | Analiza activitdyi ie g 150 T6 Rk | 38 | 38 E ] Total semestrul & 570 12 s o 3| » s 19
F.04.037 | Bazele marketingului [ 120 | 60 60 0 [] -1 € 4 Total aust 111
[S09A3S | Contabiitatea Ia intreprinderss | 120 | 60 ) 30|30 [ E 3 Nlam | il sl ela
$.04.A.39 | Contabilitate financeard l l l Anel IV
" 4 4 1 1 'V | ‘ 4
S04A40 2 inno 120 60 60 g | 30 | E | T s —

ro




HORISON

o~ & -t
e

EXTRACT FROMTHE STUDY
PROGRAM

Discipline |  Specialty Discipline Study Number of hours Assessment
code name period/
semester | Lectures | Seminars |Individua| Total Final Number
for full- for full- | work assessment of
time/part- |time/ part- form credits
time time
S.04.A.40 [Business and
Management IV 30 30 60
Full-time Innovation
S.04.A.40 |Business and| Management 120 Exam g
Management Vi 14 10 96
Part-time
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Managementul Innovational (ciclul I)
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The course is available on the Rl s

Moodle platform.
Bbubnuorpadpusn

Kypc paspaboran: a.xab.o.m, npod. Neentckoi AN, g.m., xond. Awworno MM,

The platform provides access to S P
the course curriculum,

bibliography, practical g
assignments, tests, and more. e ———
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THE STRUCTURE OF THE
COURSE CURRICULUM

THEMATIC PLAN

Relevance of studying the discipline.

The goal and objectives for studying the course
The modern conceptual provisions

The principles of constructing the curriculum
Interdisciplinary aspect

Teaching methods and Learning outcomes
Thematic plan and hours distribution

Course content and didactic strategies
Recommended list of essays topics, tests and
questions for the exam

Bibliography (main, additional)

The Essence of Innovation Management
Innovation Process and Innovation LifeCycle
Types of Enterprises Innovative Activities

Search Strategies for Innovation and Organizing
Creativity Process

Organizational Forms and Strategies of
Innovative enterprises

Evaluation of Innovation effectiveness.

Sources and Mechanisms for R&D financing.
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LEARNING OUTCOMES:

According to the Study Program, the discipline "Innovation
Management" contributes to the development of the following final

competencies:

|dentification and formulation of innovative and relevant business ideas,
and evaluation of opportunities in the context of current activities.
|dentification and collection of relevant information in the context of the
development of current activities.

Development and coordination of entrepreneurship management projects
through the lens of organizational resources. o
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COURSE: INNOVATION SYSTEM

T . H Aimersie Amsterdam University
<D H E‘,}n Antipolis % of Applied Sciences .‘.,.u?.,,..n.,lﬁ E-oM
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v SISTEMELE INOVATIONALE CORPORATIVE (Ciclul II)
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5\(‘ Finance in

Co-funded by the
Erasmus+ Programme
of the European Union
" J

Course Package
“Corporate Innovation Systems”

Reforming Master Programmes in Finance in Armenia and Moldova/REFINE

An Erasmus+ Capacity Building Project (2017-2020)

Erasmus+ Capacity Building in Higher
Education Project: “Reforming Master
Programme in Finance in Armenia and

Moldova” (REFINE)

Content

1. General information about the course...

2. Learning outcomes of the course..........
3. Syllabus of the course...........................
4. Teaching methodology of the course ....
5. Labour market relevance of the course.
6. AssessMent. oo
T ReIerences .ocnisaasmnmisiimim
8.

Course assignments ..................c........
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INNOVATION SYSTEMs

This course describes on the concept of ‘innovation
system’ and examines a number of organizational
management  issues:  technology  transfer  and
diversification, R&D internationalization, |IP management
and commercialization of new technologies.

Innovation Systems course pursue the goal of shaping
common vision of integration innovation processes on the
national, regional and corporation levels.

The specific features of this course lie in the need to
develop students' professional skills in substantiating
innovative investment projects.

To achieve maximum practical relevance of the
course, close cooperation is practiced with professional
business associations, small and medium-sized enterprises,
corporations, including residents of the innovation
incubator.

LEARNING OUTCOMES:

|. Summarizing methods of socio-economic forecasting in
correlation with a modern national and regional innovation
concept.

2. Analyzing data base for the economic calculations and
preparation of financial plans for making management
decisions.

3. Using the methods of Work Breakdown Structure (VVBS)
planning in the process of the innovations projects
development.

4. Evaluating the effectiveness of investment innovation
projects in the context of the development trends on the
local, national and global levels.

5. ldentification and assessment of risk factors affecting on
the creating alternative design solutions of innovation
projects.
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INNOVATION SYSTEMs
COURSE CONTENT:

MODULE I.
|. THEORY OF INNOVATIONS.

|.1. Definitions and types of innovation. |.2. Models of innovation
process. |.3.Innovation networks.

2. CONCEPTS OF THE NATIONALAND REGIONAL
INNOVATION SYSTEM

2.1.National and Regional Innovation Systems. EU context. 2.2.
Problems of innovation development in emerging market economies

3. DEVELOPMENT OF THE STATE INNOVATION POLICY

3.1. Objectives, principles and mechanisms of the state innovation
policy. 3.2.State innovation policy at the regional level. 3.3. Mapping
of the innovation business support infrastructure

4. REGIONAL INNOVATION SYSTEM:IN FOCUS UTA
GAGAUZIA

4.1.Innovation networks. 4.2. Innovation potential of SMEs and IDEs.

4.3.Business Support Infrastructure 4.4. Clustering processes

This course is closely related to the courses: Strategic
Management, Change Management, Risk Management, Project
Management.

This course includes 2 blocks (4 and 3 topics each), revealing
the essence of innovation theory;the concept of national,

processes for managing innovative investment projects, etc.

MODULE 2.

regional and corporate innovation systems;corporate business

5. CORPORATE INNOVATION SYSTEM (CIS)

5.1.Typology of CIS. 5.2. Corporate Innovation Project Structure. 5.3.
Work Breakdown Structure (VWBS)

6. CONTINUOUS INNOVATION STRATEGIES

6.1.Basic Innovation Strategies. 6.2.Technology commercialization
process. 6.3. Diversification and internationalization of R&D. 6.4.
Intellectual Property Rights

7. CORPORATE BUSINESS PROCESSES FOR MANAGING
INNOVATION PROJECTS

7.1. Corporate innovation project: life cycle and evaluation criteria.
7.2. Investing in innovation-related activities. 7.3. Economic content of
corporate innovation risks
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