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Domeniuiui general de studiu 041 Jtiinte economice

Odupee nanpaeneniie 0Bpazo6ain DrONGMItHECKUE HAYKI
Domeniului de formare profesionald 0414 Marketing si publicitate
Hunpaegienue npoheccuoniivliofl ROOomosky Mapremunz u peraama
Specialiditii/Programului 0414.1 Marketing si logistic
Curepuaronocinefipospavsa Mapremunz u nozucmura
Numirul total de eredite de studiu 180

Orupee conevecmeo kpediinoe FCTS
Licentiat in Stiinfe economice

Titlal obtinut la tinele studiilor HUNeryuan 3KonoMuYeckits Baye
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Ocnoca nprevia un act echivalent de studii
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Calendarul universitar
Vye@igorli wetieiihom

Termene (dale calendaristice exprimate in luni) $i duratd (numér de sdptiméni)
Cpoxyt {8 MecRYEY) 4 OIMEILHOCME (HeDeTb}

Anul de Activitafi didactice . _
studii Sesiuni de examinare . , Vacanfe
Audaxmuvecrkan Stagii de practic
Vuebuwmi SeRmETHOCTTD Orsamenayuonvre Ceccuu ITparmusiecsas Karuxyast
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Planul de invi{imiint pe ani de studii

Vyebruri naan 1o 2000M 00yuenua

Cod, grad de Denumirea unititii de curs Total ore Numdér de ore pe Forma | Nr,
pbligativitate,nr Hountenosanue ynednozo Kyped Oduee KATUIECE0 HAC0E tipuri de activititi de Credite
Jord Hommecmeg Yacos A0 guda avalu Koanvecm
Kod. cmenens - AeameihHarmy are ] (;'(J
BOAIAMETLHOCIY, Total Copmct ) S!“fhu c s L/P dgpata [epecumos
nop Mo Beezo direct mdl;::l::;al oyenst
Howmaxmn ofyvenue
Anui I de studii/ 1-i kype
Semestrul I/ 1-it cemecTp
FO0l. 00l | Matematica economicd 120 60 60 30 30 E 4
FIKOHOMUNECKAR MOTEMATHLRA |
F.01,0.02 | Medul/Momyns:
1 Bazele teoriei economice 180 120 60 60 60
! Qcnosbe sxoHoMuvecKoill meopiil (90/90) | (60/60) (30/30) 30/ 30/ E 6
2 Microeconomie/ ElN)} 30)
2 Muxposxonomird =t
F.01. 0,03 | Statistica economicd 120 60 60 30 30 E 4
IHOROARYECKIR CIAMUCIURG
F.01.0.04 | Marketing general 180 90 90 46 44 E 6
OcHosu MapKemiiLaa
F.01.005. | Bazele contabilittitii 120 60 60 30 10 E 4
(IcHoar: SVXAIMEDCKO20 VIEmT i
G.01.0.06 | Limba roméni de comunicare 120 60 60 60 C
Puatethonuil Asik & oBliehuy
G.01. ©.07 | Limba striin in afacen
(eng., fr,ger) 120 60 60 60 E 4
Hrocmparmii denosoti favix (anzi , §p .,
p— | Hem )
G.01.0.08 | Etica i cultura profesionald 60 30 10 16 14 E 2
IIpadieccuarabRaR SIUKG 1 KY.Tomypa il
G.01.0.09 |Educatie fizica 30 30 30 C - |
Dumieckoe gocHumanie
Total discipline semestrul 1
| Boewn 3a [-di cesteomp 1050 570 480 212 358 _ TFEC 30 )
Semestrul I1 / 2-0i1 cemecTp 1.
F.02 0.10 Economia Tntrepn'nd_erii 150 60 90 30 30 E 5
SROHOANKA HPEORD il
F.02.0.1] | Macroeconomie 120 | 60 60 30 | 30 E 4
Maxpozeonosua
| Tehnologii de comumcare 30 30
G02.0.12 | informaionala 120 60 60 E 4
HrtghoprtaykOHRO-ROMAIVHEKAYHOHH BIE
TREXHOROCHU P
G020.13 ,Iélmba §i cultura gigiuzi (gag.)/ 90 44 46 44 E 3
THIK U KYaRIDA 2acayIos (242}
Cultura politici §i mass media
(rom.)
Responsabilitatea sociald
corporativi {rom.)
U.02.A 14 | Diversitate culturald si 90 60 30 30 30 15 3
U.02.A 15 | incluziune in mediul de afaceri
U.02, A16 | (rom.)
Hommuveckon xyremypa u CMH (pym.) LACH
Hopnopamuahan cOYuaiIbRAR .\.-D-h 5
OIHEEMCMEEHHOCHT, (PP }
Kynomyproe pasHooGpaiue u 17 C
UHKNOIUEHOCTL § deroaod cpede (pya ) fL ! < Lo
F02.0.17 | Bazele antreprenoriatubui 150 60 90 30 L1450 |f VUL 5
R Ocnosol npe Wb CHIBA i



5.02.0.18

Comportamentul

consumatorului
Hoaedenue nompebumens

120

60

60

30

30

G.02.0.19

Limba roméini de comunicare
Pymsincxudl me @ ofweruu

120

60

60

60

5p62.0.20

Practica de initiere in
specialilate / Osmaxorume wuas
FDOKIMUKD 1O CREWHATLHOCHTY

60

42

18

Total discipline semestrul IT
Arazo 3a 2-0dt cesmecmy

1020

506

514

180

284

8E/1C

30

Total pe anul I de studii

Acezo 3a {-i xvpe

2070

1076

994

392

642

15E/3C

60

Anul 1T de studii 2-04 xvpe

emestrul [II/ 3-i cemecmp

$03.021

Lidership si managementul

resurselor umane (rom)
fudepcmeo u ynpasienue
HeRoAENeCKIEMI PeCVpCimu (DAL

120

30

%0

16

14

5.03.0.22

Merchandising si forta de

vinzare
Mepuandatisunz 4 omder npodaxe

120

60

60

30

30

U.03.A23

U.03.A24

Istoria poporului ggiuz (gap)
Hemopus svcviyesan rapooa (zaz)
Istoria §i etnografia poporului
gigfluzf’kfcmopuz U IMHOSPIPUA
PAMAVICHOO HWIT

60

30

30

16

14

§03.025

Logistica / Joeucmuna

120

60

60

30

30

F03.0.26

Cercetiri de marketing
Mupremunzossie hec 12006aHUR

150

74

76

40

34

F.03.027

Finante / @unarce

120

60

60

30

30

5.03.028

Achizitii / Jasynmu

120

60

60

30

30

85.03.A.29
503 A.30

Marketing sustenabil
Yemoliuasiis Maprermitz

Marketing industrial

ITposenuaessolii MapKemune

90

30

60

16

14

mjmfm| ||

G| | e |

Total discipline semestrul ITI
Beezo 3a 3-ii cemecmp

300

404

496

208

1%6

SE

30

Semestrul

IV / 4-ii cemecmp

U 04.A31

U04.A32
U.04. A 33

Filosofie si logica in economie
(rom)

Sociologie (rom)

Elemente ale culturii najionale
gi universale

RLIOCOPUR U FOTUKG 8 IKOHOMUKE

fpym )/ Conpronoaus (pyat.)
DreAEHITDI HAWUOHATOROT 1
‘I.-'Huﬂepcﬂ'."-'bﬂﬂh‘ W.’l'bm'l{ﬂbl

60

30

30

16

14

5.04.0.34

Managementul comunic#rii §i

tehnicilor promotionale
MeredrcMarm KOMMYHURAYUY U
HDOMOULGHANEHEIX FEXHH

5.04.0.35

120

60

60

30

30

Analiza economico-financiara
3K0HOJ‘IINKD HHAHCOBBIN (HE 45

F.04.0.36

120

60

60

30

30

Management / Mewed nemerm

150

60

90

30

30

8.04 037

Marketingul serviciilor
Mapremunz veme?

150

60

80

30

30

SP 04 038

Practica de specialitate 1
IIpaxmuvxa no cneyuarsrocmu {

300

210

50

10

Total discipline semesirul IV
Beezo sa 4-e1l cesmecmp

900

480

420

136

A%,

30

Total pe anul Il de studii

Brezo 3n 2-odi myvpe

1800

834

916

344

r; .:HGS F

60




Anul IIT / 3-7 iope

Semestrul V/Cemectp 5-A

| $.05.0.39

| Managementui tehnologiilor

digitale in afaceri
Vnpasaenve wudpoaeinu
mexnorosuaMy & usrece

150
60 %0

30

30

5.05.0.40

Logistica stocurilor
Sosucmuxa 2anacos

120 60 60

30

30

5.05. 041

Strategii si metode de pref
Cmpareduy s Memodst
HeROMINAIOATHUR

150 60 90

30

30

§.05.042

Marketing strategic

(IPAME UNECIT MATIKEMUNZ

150 60 90

30

30

85.05.A.43

S.05. A44

Merceologie 5i expertiza
mérfurilor

Toagpoaederue U AKCREPIMNID MOSIPOa
Negocieri de afacen in

markeling
ﬂeﬁosme MePe0aonbl 8 Map 428

120 60 80

30

30

85.05.045

Marketing direct
Hpaamoli sugpremune

150 60 90

30

30

5.05. 046

Proiect de cercetare
Heeonedoagmems ekl npoexm

60 20 40

20

Total discipline semestrul V
Becezo 30 3-viii cemecmp

900 380 520

" 180

180

20

7E

30

Semestrul VI / cemectp 6-o#

U.06.A.47

U.06. A 48

Intdgrarea economic a RM in
UE (rom. / eng.)

Drept european (rom. / eng.)
Oxonomneckan uhmepayua PM ¢ EC

fpym fane )
Faponeiiceos npads (pi dan2. )

60 30 30

16

14

5.06.A.49
8.06. A 50

Logistica transporturilor
Tpancnopmnan sozucmuxd
Logistica serviciilor/foeucmuxo
¥eAave

120 60 60

30

30

SP.06 051

Practica de specialitate II
Hpearmuxa no cneyuarerocmu f

300 210 90

5P.06.0.52

Practica de cercetare
Hecredoaame b ored npaxmuxa

150 150

Examenul de licen(d
STulERTUORKBIE IIANEH

126 ' 120

Teza de licent
Hungsomwan patioma

150 150

Total discipline semestrul VI
Breeo 2a -0l ceniecmp

900 300 600

46

44

SE

30

Total pe anul T11 de studii
Brezo 3a 3-i xype

| 1800 680

1120

226

224

20

12E

60

Total general pe anii de studii
Beezo 3a gce 20db) ofyuenus

S580 2610 2970

262

1020

20

42ERC

180

S — Stagidlo-de proclicdy Tlparsimecis cTmsETmooEn

C— Tors Tekrms ;5 - Seminer Commup; L — Labonibes’ afopmrapises qocit P - Priciice! [Tpekmaecmes aogamee




Stagiile de practici
HJEJQKHIHQGCKHE CHAGHCUP GG

Tipul stagiului depracfica Sem. Durati Perioada
TueHor ApAxRmMUEMECRIoT CRAYCHDOBOK Cear HpodorsumenpHoc desfasuriri .
Nr.sapt. Nr.ore Heprioo - » 2 £
Kox-do nedess | Koo uacos nposedeHuR i E ] é = :
5w § =
5P 02.0.20 Practica de niiere in specialitate / 11 2 60 Mai — Tunie / 2
DIHAKOMUMERLHAR RPGRIUKA HO CHEHUTBH OCHY Maii - Hione
SP.04.0 38 Practica de specialitate I v 5 300 Aprilie- Mai 10
PLRIMUKG B cReiidapsocny | Anne Th-rai
5P.06.0 51 Practica de specialitate 11 VI 5 300 Martie- Aprilie 10
S TparmuKG nO CHEWUATbHoCHI 1] Mapii-anpe 16
5P.06.0.52Practica de cercetare V1 5 150 Aprilie- Mai 5
Moo 18 d0RAME ThexaR MM | Anpe -
Forma de evaluare finala a studiilor
Popra puratenoh oens oovienus
i Nr. Forma de evaluare finala a studiilor Termene de organizare
dopua grunaTeRol oyerky oayveRua Cpoxy opearikanin . 3 ‘é‘ -
= L =&
ESE=SEY
. g l_u) = & =
L. Fxamen de licen{i: Markeling Tunie
Tunenzuonyeill sxsavien _Mapremune LN 4
2 Teza de licenld Iunie
L : _Iun 1aHad padoma WIOHB
Unitatite de curs la libera alegere
Huciuniuss vo audopy
Cod, grad Denumirea unitiifii de curs Total ore Numdr de ore pe tipuri| Forma de [Nr. creditg
de Hawvenosante vwetnoee sypea Ofnjee Kownecman Hacos de activitifi evalu ECTS
obligativita Kouniecman  wacog  no are Hommvecmar
te,nr.f/ord o = GUOAN destrte TBHGCmIt Popua oyenst | KPeOUmos
Feoo, crmenent Total Eontactdiree! Swdiv | € | S | L/P
OORTNIE LGOI, Beeoo Howmeaxmune | individual
0 Neich Hildu.r;ud
CEHTER I
Anul V/ i-i xvpe = |
5.02.L 53 [Excel pentru afaceri 120 60 60 30 30 E | 4
Facel dar buineca
Anul 11/ 2-aii kvoe = - |
S03L54 |Managementul conflictelor (eng) 120 60 60 30 30 E 4
| Ynpagenue kowhauxmamu fanct |
GO3 L5355  [Linba straind 20 10 E! 2
(englezi, francezA, germand) 60 10 10
Huocmpanrbtii f3bix
fanemnidicrl, hpanyyckui, Hexieixuil)
S04.L56 ?scahta‘te 50 30 30 20 10 E 2
AN OO e
Anul ITT/ 3-7 suwe
S05L57 [Managementul schimbirilor 120 60 60 30 30 E | 4
L VHpaaieHue HaMEHe NI -
Total 480 240 240 130 | i 16
Brezo |




Heobxo0umblil HauarbHulii yuebroitl MUHMyM 018 SoIHYCKHUKOE Opyeux 00pasosameistulX Hanpaaienui

Minimumul eurricular initial pentru absolven{ii altor domenii de studii/

Required minimum initial training for grodites of other educational fields

Numir de ore pe tipuri de

Cod, Total ore activitifi/ ® =
grad de Obwyee kon-ao vacos/ Kon-ao wacoe no eudam £ 5
obligativita Total hours ‘ deamenrerocmu/ Number of 2 't
te,nr./ord/ hours bv tvpe of activity § =
Koo, Denumirea 3 w g ., = Ty g@HE
cmenennb unitifii de curs/ § - 5 J g £ 3 § = E g 3 3 ?_
obazamens Hauvernosanue SE| 9 z ~ Sy 24§ E 8| G . -
wocmuy, No |  yueBnozo kypcal/ E | 2% E 3 = &% % 5 Y =253 | o8 5
n'n Course Title T8 | %8 23 Ei 5 o S eEETY 2% | Z23m
s3|=®s|2:id 38 T 2D R5S s 3
Code == | 8S | E§F ©3 = |T5553 S
Degree of T3 |38Y §| B |E3@ 8 30 3
Compulsorin 5| Z¢8 z o 58 © E =
B = - 3 - z 4 & =2
ess No g £ o 2 R H S =
o 2 ~
Microeconomie/
M.O.01 Muxposxouomixa/ 180 | 90 9 | 45 45 E 6
Microeconomics {
Marketing/
M.O.02 Mapxemunz/ 180 @ 90 90 46 44 E 6
Marketing
Management/
M (O.03 Menedacuenm/ 150 60 90 30 30 E 5
Management
Fiscalitatea/
M.O.04 Hanozoobrooncenue/ | 120 60 60 o 30 15 4
Taxation
Bazele contabiljtiti/
Ocroagel
MOos | Deawmepoxozo 120 | 60 | 60 | 20 40 £ 4
yuema/
Fundamentals of
Accounting
MO06 | [mamel 150 | 60 | 90 | 30 30 E 5
Gunarncet / Finance -
Total 900 | 420 | 480 | 200 | 215 30
Beezo { i

Volumul disciplinei in planul de studii
Obvesm I iuiiikis 6 YHebroM niane

Functia in formarrea profesionalé
DYHKYUA 8 NPOPECCUGHELTLHON 0EPAZGEAHUT

Denumirea disciplinei
Hatmenoaanse oucijunmiss

Numirul de credite,% |
Koa-60 kpedumos, %

52(29%)

13 (7%)

9 (5%)

70{39%)

Glm|c|o)

27 (15%)

Examen de licentd/ Muyessuonnstii sxsasen
Teza de licentd/ Junaomnan patoma

9 (5%)

Total/Bcez0

LABETEH%)




MATRICEA DE CORELARE A COMPETENTELOR $1 O REZL LTATELOR 1 II\VATARII DIN STANDARTUL DE
CALIFICARE CU DISCIPLINELE / MODULELE DIN PLANUL DE INVATAMANT
MATPHIA KOPPILINIIIH KOMITETEHIHH M PE3VABTATOB OFYYEHUSA U3 CTAHAAPTA KBATHGHKALHN C

ARECTTHILTHN,

AMEN ATV IR M W UERRCN TP TR A

Lista competente]or sia rezultatelor mvataru alerente programulm de studii

y |.l|.-e'|.-.-. EERAIR "'.l..u."n i Jr s
Competente generale!profesmnale
Ouue’ npotheccionaibiee
KOMHEMEN YUY

LEmpiiL Py T T A \'I.'l.l"l!".l |l'|'-'¢:| "M'—l L II
" Rezultate ale invigarii conform nivelului CNC

e nimrioia ENSEN 8 SovMRE L P TN
Absolventul/candidatul la atribuirea calificirii poate:
AenTpeRinii s Ha ARG HTLTHQMTI U MOXHCERT

ZGl. Utilizarea cunogtintelor fundamentale de tcorid
:conomica in domeniut de activitate
Gl Henoab3oganue DyndaMeHmaibHbIX  IHAH UL
o Lani TR Tr L el a T mrecin o I.I'|iJ-E'_L'a.r r 1AL TR TR T Vi T

°G2, Aplicarea principiilor, teonilor, metodelor §
nslrumentelor  neccesare  pentru  anakiza §
desfasurarca activitalilor economice

G2 [puseneiiue BIX  RPUHYUAGE,
itemodog U UHCWPYMEHRIOS,
IHOIUIG U OCVHIECMBACHUS
JeRmetbHOCHY

meopiili

Heobxoduvwx o1 P
IKONOMUNECKOU

R1 rezolva probleme intilnite in diverse contexte profesionale, aplicdnd principiile, normele

si valorile fundamentale ale slunlel cconomice,

RI pewarms 2a0aun, SOTHUKAIONUE 8 PALINHBIX APOPECCUONToNbIX KORMEKCIIY,

PN UE HAR !’}'DHHMHMM HOAMLE W GUHOEME M TENBIE YEHHOCIN SROMOMUNECROU IAVIY!
R2. evalua factorii mediului intern §i extern §i impactul asupra functiondrii
Lrganizatiel/ramurii/cconomiei nafionale, aplicind méasuri preventive pentru a
minimiza riscurile;
R2 oyenucame dhaxmopel aHyYMpeRHel t 6HEMINE cpedbt i HX  AduANHe  Hd
D YHIHUHORUPOGARIE  OPROHNIAYUIL OMDACTIE HAYUORATOHOU  IKOHOMUKY, WNPUMEHRS
eGEHMUGHBIE MEPb T MINHAU3AUUY PHCKOE,

CG4 Utilizarea sofiware §1 a sistemelor de calcul
51 operare a datelor specific domeniului de
acrivilatc

CG4 Honoapsoeanue npospamMmMHO20 06eCHeNeHUR
H Cucmem EmUUCIEH U i COPabomKy daHHbLX,
eneyuPUUHBLY 077 cihepul deameannocmu

R3. Analiza procesele micro si macro economice. identificand instrumentarul de
cercetare, In functic de obicctive § iobiectul de studiu, utilizind (ehnici i
instrumente digitale;

R3 Anaruz Mukpo- i MAKpOIROROMUNECKUX NPOYECCO6, onpedeenue
UHCHIPYMERIMOE UCCREOOBANIA 6 IACUCHMOCTIN OM IE.¢H u hpeduema
HCCACO0EANUS C WU IANLI L BUDPOGHIX MEXHOTOIT U UHCHPYMEINOS,

R4 realiza cercelarea dc marketing in baza surselor relevanie i obiective de
informare, cu scopul de a interprera §i prognoza tendiniele actuale §i de viitor ale
pielei, utilizind 1ehnici si instrumente digitale;

Rd nposodums MapkemuHI0Gbie HCCIEO06ANUA HE OCHOBE AKNIVAIGHbIX U
0OBEKPIUBHBLY HCMONHUKOR UNOD VALY C YEAI0 UHIMepRpemdliy 1
HPOZHOIUPOGAHIA MERVIYUX 4 GVOVIIUX MENCEHYUL POIHKA C UCROABI0BAHUEY
1mdmosmx MEXHOI0ZNE ¥ UHCIMDVMCHIMGS,

R5. Elabora programe §i proiccte de orientare spre piald, contribuind la
satisfacerea nevoilor consumarorilor;

R3. pazpabameisams RPOSPAMMEL U RPOEKRTB!, ODUSHMUPOSARHBIE HO PEIHOK,
cROCOBCMBVIOWNE VO0RICMIGOPEHI0 Nompebrocmell nompedumelci,

R6& Ajusta activiidlile operalionale conform intereselor consumatorilor/publicului-
lintd, asigurind realizatea proiectclor de orientare spre piafd;

RE. koppexinuposams onepayuolinyio deAmeIbROCHb € COOMEeMCMEHIt ¢
HRMEPECANY ROMPESUME.iel YeIea0ll ayOUMopuy, 00eCeYHean Peati sy
PIHOYHO-OPHEHIMUDOBAHHBIX RDOSKINOG!

CG3 Colecrarea, prelucrarea, analiza si
intcrpretarca datelor, aplicarea indicatorilor,
strategiilor si politicilor adecvate domeniului de
activitate

CG3 Céop, obpabomka, anaaui it
HHMEPAPEMAYUR OAHNDIX, RPUAIEHENIE
ROKAIAMEIEU, CIPAmMeslil 4 ROUIMUR,
COOMBEHCRIEVIOUIUY Chepe deamedpHocmil

CG5 Organizarea activititii conform cadralui
juridic specific domeniului de activitate

CG3 Opzanusayia OLAmensocmy &
COOMESMCIMEUY ¢ NPAGOEON Dazon, cheyuhuyHol
1 cgheput dermervHocm

R7. Aplica prevedenle cadrului normalive asociat functiondri eficiente a entitftii,
respectand inclusive codul deontologic al marketerului, existent la nivel national $i
intemalional;

R7. Hpuyenenue NoIoX0eRull HOPMEMUGHO-NPAsosoil Bdlsbl, CEAIUHROU C
APPeKMUGHBLY PYHKRYUONUPOBAHUE W OP2AHUSAYUI, SIIGYAR CodIIo0eHuE
KOOEKCA APOPeCCHORGTEHON SIMUKY MaPKEMO1020, OeHCmEYIINe20 Ha
HAUNOHATOHOM I MEMCOYHAPOONOM YDOGHAX, |
R8 elabora un plan de activitate in domeniul marketingului, stabilind obieclivele,
responsabilitatile, costurile, riscurile;

RS paspatiameieame niar JesmeibHOCHY 6 08AGCIN MAPKERUN2

YCMARGETNWEAN HE T, oﬁﬁj{umocmu, 3ampﬂmb\!, pHCKH.'

RS contribui la realizarea politicii de produs, prin instrumentele aferente;

R Brocumb 6x1ad 6 peaiuszayun APOCYKIMOGON ROIUMUKY ROCpEdCmeom
COOMBEMCIEVHHE UY K CRPVMER O,

R 10 evalua sensibilitalca cererifatd deprey, propunénd programe de stimulare a
vanzarilor §i urmarind realizarea conformd a distributiei produselor: transportare,
depovilare, stocare, recepiie;

RIf oyerusars wyecmeNmMeETLHOCHb CHPOCA K ke, nPediacan NPOePaMMel
CHUMY THPORAN U RPOJANC U CI20A 30 HAGIE ¥CAUIUM OCVIHECaTeH e
SucmpuEVind APOCYKIMOE: MPAHCHOPMIPOSKA, CRIACUPOsAHLE. XPareHue,
npUeMKa!

R11. Aplica instrumentele §i tehnicile de promovarea doprate in intreprindere /
organizalie;

R11 wpusensmb uncmpyMenms ¥ Memodbl APOOGUICEHUN, APUHARBIE @
1PECHPUSAMUL OPZEHHSHUY,

CP |. Realizarea cercetirilor de marketing
CP { posedenue mapremunzoeeix Hecae0osani

RI2. Utiliza tehnici creative pentru identificarea solutiilor In domeniul
marketingului, implicit cu ajutorul compeienielor de comunicare 51 muncé in
echipasi cu utilizarea softurilor specializate;

RIZ2 ucnoavioedams meopieckue Memodnl dna Roucka pewterdlr 8 obiacmy

g




MAPKEMIIZ, 8 OM YHCTE ¢ AONOUbIO HAGLIKOE KOVMYHUKGY WY If pabombl &
KOUAHDE. T MAKHCE € HCROILIOEAHUEN CREYUATHIUPOSAHH 020 RPOSIUMMH G20
ohecnede ua;

CPZ. Conceperca §i realizarea programelor i a
proiecie de orienlare spre piald
CP2 Paspadomxa u peanuzayus NPOZpaMat o
HPOSKMOE, OplfeHmeJUﬁ’ﬂHHb!I Hel PLIHOK

R13. Identifica instrumentele / modalitatile de implementare a strategiilor.
politicilor, planurilor de achizilionare, prin utilizarea sistemelor informartice
complexe,

RI3 Ompedesecrue uHCHIPYAICHMOG MEMOO08 PEQTUGYUN CRpAmezull, ROTUHIIR,
HIGHOG FARYROK C HCARTRICEARUEY CRONCHLLX UHHORMAYUONHBLY SHrbiEl,

CP3. Realizarea politicii de marketing a
intreprinderii

CP3, Pea1n3alua MaPKETHHIORON TIOMHTHKK
OpeaNpUATHA

R14 Identifica instrumentele / modalitdfile de monilorizarc §i ajustare a
strategiilor, politicilor si planurijor de stocarc si distribulie. prin utilizarca
sistemelor informatice complexe;

Ri4 Onpedenenue uncmpyyedmos Memodos MOoHUMOPURET It KOPPERMUPUSKY
CRIPaMERtl, ROTUMUK I HAAHOG XPUKeRUA It PACRPEOETeIIA ¢ NCACTbI0RaHMEN
CAHHELX HHGbOD,HGl{HOHHbU- Cucme_\‘f

CP4.Valorificarea potenlialului creativ in abordare
a problemelor profesionale

CP4 Henotssosarie meopyeckocs nomeiyudid
AP peuter il RPOMECcuoNa LB 3a0ay

R15. Elabora strategia de comunicare In functie de obicctivele siabilite, inclusive
prinutilizarea datelo rgencrate de diverse site-un, platforme, contribuind la
creslerea notorietatii i a vizibilitilii companiilor, brandurilor in cadrul pietei;

RI5 Paspabomxd KOMMYNURGUUORHDI CIPAMESiu € COOMBemCmEuy

VOMAHOS ICHHLINU YA 8 MO YHEAE € HCRONBIORAHUEM JaHHBLX,
PEHEPUDVEMBLX PARIMYHBLMN CALMATt, RAGMGOPNAMYU, CROCOBCMEYR HOBLILENUIC
UABCCTRHOCHIN I GUOUMOCIN KOMRARUE, Opendod Ha PuiHKe:

CP35 Realizarea activitdlilor de achizifionare
CP3 Ocyujecmeienue 2akVROYHON OeAMETBNOCHIN

R16 Identifica instrumentele / modatititile de implementare si coordonare a
campaniilor de comunicare in marketing, consultand diverse rapoarte §i soft-uri;
RI6 onpederams wucmpyyed ol Nem0de: peatiIauull i koopounayuy
KOMMVIHRAYHOHN BIX KOMRANUWE 8 MGPRENIHIE, KOHCYTIUPYACL C PASTHYIbLMY
ORYEMQWH It RPOFDAVWHBLY 0BeCHEYenUe M,

CP6. Realizarea aclivitatilor logistice
CP6 Ccvupecmaaeiie T6HCMUNECKUX
MRERORDHATL

R17 Elabora continuturi publicitare §i determina criteriile de validare a accsiora,
RI7 Paspabomia pextasrHorso KOHMEHMd i ORpedetenue kpumepliea ez
HDOREPKH,

CP7 Implementarea politicli de comunicarein

R18 [labora media-planuri, bazindu-se pe clasamentele de rating gencrate de

marketing softurdle specializaie In domeniu;
(CP7 Peaiusauys koMUyHuKayuonnol nostistiisy ¢ R18 Paspadameeams weOuanians: o 0CHOGE PEUMUICO8, C2CHEPUPOGARIBI
MOPREMIHZE CHEHHATUIHDOGAHNBI ADOSDAMMNBLY ofEcReeHiey 8 dannol obaacm

CP&. Elaborarea contjinutului publicitar
CP8. Paspabomea periawnoco KOHMEHMa

RI19. Determina §i analiza indicatorii de performantiprin care poate fi evalual
marketingul §i logistica;

RI9 Onpedeaenwe u anaius noxalamenel apgrexmugrocml, ¢ ROMOULbO
KOMTOPBIX WMONCT OUEHUMb WOPKEMUNIS U 102U CHTHEY.

CP9. Monilorizarca indicatorilor de performanta in
marketing §i logistica

CP9 Monumopine noxasamesei
IhdermUeHOCI 6 NMAPKEMUN2E 4 10PUCHIUKE

R20 Prognocs indicarorilor de performanta in contextual planificarii sirategice de
markcting;

R20 Hpozrosuposanie noxasamenedi 3QhexmucHocmu 6 KONMEKCME
CINpamE2YecK oo AADKERHH208023 MTAHUPOEHUR!

CP10. Evaluarea performantelor in markeling si
logistica

ORI Chicnne KEeARINEHD AR 6 UPRERIINTE [ ISR

R21 Evalua resultalcle activitarilor din marketing i logislicd, pentru a contribui la
eficientizarea activititilor si cregterea compelitivitalii intreprinderti / organizalici,
implicit prin inscrumente digitale de generare a datelor primare i rapoartelor

R21 Ouenneams pedyapiamet QAR ToHGCMU § OOIGCHY MAPKEMURAD U
NOZHCIUKH, $MOBb CROCOOCMBOAMB ROBOIHIEHINO FhPermuan oCHiir
CeRMEIBHOCIN 1t KONKYPERIMOCROCOBHOC M RPEORDURNTIA OPZaHUIAY LY, 8 Moat
YUETE ¢ NOMOULIO HUDPOEHX HHCMPYMENINOE Q1R 2EHePAYTIY REPOIHRELY JaRHbIX
U QMYEmoe
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NOTA EXPLICATIVA

I.  Descrieren programului de studli

Profilul specialitatii Programul de studit — 0414.1 Markiting 51 logisucd corespunde domeniulu
fundamental al Stiintes, culturii § tehnicil; domeniului general de sudii - 041 Stiinle economics;
domeniului de formare profesionals - (414 Marketing 51 publicitale,

Programul este elgborat in corespundere oy Codul Educapei al Republicii Moldova, Leges nr, 132/
2014, eu modificirile ulterionre; Nomenclatorul domeniilor de studii s sl specialitdfilor in Invitamantul
superior, Hothrires Guvernulul nr. 412/2024; Cadrul Nagional af Calificérilor din Republica Moldove,
Hiotfirsres Guvernului nr. 130/2023; Regulamentul de anganizare a studiitor supenoars de heentd (Ciclul )
gi integrate, ondimal MECC nr. 16252019 Planul-cadro pentry studii superioare de lleenid, master g
integrate, ordinul MEC nr, 3102025

Carpeteristicile-cheie ale programulut de studii Marketing 51 publicitate

Dhirata studitfor — 3 aond foe fnvdfdmdmt co frecventd

Credite de stupdive - T80 eredite ECTS, | Creddfit ECTS - 30 ore.

Periooda de studils 3 ani la frovdafamiae

Edmba die stindine eosmchisd, #uyd

Absalventii programului de studil 04141 Marketing §i logistich se certificd prin Diplomfi: de
[roentl, tar tithal obfinut este de Licentiat in $iimfe economice.
2. Obiectivele programului de studii, inclusiv corespunderea acestora misiunii
universitifii
o Evaluares problemelor contemperane, oferind posibilitaten dezvolani personale, tmelectuale 5
profesionale 2 studenfilor pentru activitdl legate de marketing, in general,
s [dentificores tendintelor si camcteristicilor 1ehnicilor de marketing, utihzarea metodelor de
nnalizh a piete) de desfocere.
e Oferiren cunostinfelor tehnice si o mijloscelor necesare peniru dezvoltarea i elaborares
proicetelor de marketing fn scopul maximizarii perfirmaentei organizatiilor.
s Analiza-si evaluares problemelor complexe din domeniu, propunind soluth corespunzitoare.
Aceste obicctive corespund misiunii Universititi de St din Comrat i sent corelate o
documentele strategics Institulicnale:
Plamul Strategics
Strategin de cercetare 5i inovare:
Planul stratepic institutional de intermationdlizare

Programul are scopul s3 formeze personalitiyl integre, proactive st competente profesional, capabile
&d s autorealizeze in medinl economic local UTA Gigluzia, Plan national $i international,

Programul de formare profesionald are un caracter tradioon] i se reglseste nemeerclotorul
specinlititilor din Republics Moldove i din alte 1l Programul de studii 0414, 1 Marketing 51 logistici
are Scopul de o forma specialisti | cercetiton profezionisti st competitivi in domeniul stiinkelor econamice
si ndministrative, precum 5 in ale subdomenii ale gtiintelor sociate §i umanist. Specialigtii sunt instruif
In vederes reatizaril de activithii de marketing in intreprmderi, organtzati 51 metitufil sie swtulwi, prin
ereare s realizare de programe de marketing axate spre realizarca objectivelor organtzaliilor, planificires
a1 rendizares operativnilor logistice.

3. Rucordarca programulul de studis a contuuturilor din planul de imviitimdn la tendintele
internationsle din domenin.

La elaborerea programulbii de studin s-au |uat in considerare bunele practict europene eu referire la
continuiurile oferel educaticnale s-au valorificat in cadrul programulol prin includeres unor wnitt de
continut In vederes ssigurinil compatibilithtia programetor a mobilititilor academice reciproce
Plamil de inviimant la programul de sudii 0412, [ Marketing gi logistled este racardat la recomasndirile
Clasifichrii Intemnnjionnle Standard o Educapiel (ISCED), olaborate de UNESCC, Stmﬂmd,tlc 51 lindile
directoare pentru psigurarea calititi in Spatru] European al Imﬁ{_&mﬁmu]m Superior (ESGT, 2014 pon
tmplementires componentelor: temporald, formutivi, de scumulare 4 de evaluare previizute in Plenul-
cadry penfru studii superionre de licenid {elelul 1), de master (cichal 11} 51 integraita, aprobing prin (rdipmi
MECC or. 120 din 10.0:2:2020, Regulamentului de organizare a studiilor superioans de-licengd (aichull) 5t/
integrate, sprobat prin erdinel gr 1265 din 12122009 Planul de fnvaimdnt, . dspiingde cerinteior |
contemporane ale fnviiméntulu) universiter, find aliniat 1h Standardele Internonanale de Fﬂ.l.l.ﬂh{.lt"-’ﬂ'l-[i#
gare s prepitesc specialisti in domeniu] Marketingulo ¢ logistici, oferind posibilitatea o shsolventis sb



poatd intra direct pe piata muncii sau si-si continue studiile prin programele masterat

4. Evaluarea asteptirilor sectorului economic $i social

Procesul de consultare la ciclul I are loc in cadrul perfectionérii programului de studii, in cadrul
organizaril practicii de productie de licent{a (forma acordurilor corespunzdtoare), in timpul sustinerii
examenului de licentd (forma participativa). Aditional, consultdim necesitarile angajaterilor In timpul
targurilor locurilor de practicd/ lucru. Mulfi angajatori sunt invitati sd participe la seminarele practico-
stiintifice organizate anual de Departamentul Marketing si logisticd, in rezultatul cirora putem evalua
tendintele domeniului de specialitate si face ajustari la nivelul Planului de studii, dar §i a continutului
curricular pe discipline.

5. Consultarea partenerilor in procesul de elaborare a programului de studii

In procesul de elaborare a planului de studii la programul 0414, I Marketing si logistica s-a efectuat:
analiza documentelor normative si reglaloare cu referire le procesele educationale in invitiméntul superior.
La nivel facultate, in cadrul Comisiei de Asigurare a Calitdtii este inclus cate un reprezentant al pietei
muncii pentru fiecare domeniu de formare profesionala in cadrul sedintelor de lucru al Comisiei sunt
discutate continuturile planului de invatimint, tipurile de sarcini pentru lucrul individual, metodele de
petrecere a lectiilor practice cat corelarea unitatilor de continut pentru disciplinele predate si alte subiecte.
Au fost analizate fisele de post a urmitorilor potentiali angajatori: Asociafia Agentiilor de Publicitate,
Moldtelecom S.A., MAIB 8.A., in vederea determinarii calificdrii necesare a unui specialist din domeniul
marketingului identificirii necesarului de cunostinte, abilitti competente ce vor fi asigurate prin realizarea
planului de studiu,

6. Relevanta programului de studii pentru piata fortei de munca.

Pietele se schimba repede, dar si tehnologiile pe care se sprijind acestea, sunt in coptinud
dezvoltare, Cresterea si diversificarea ofertei, mai ales in domeniul serviciilor de marketing, schimbdrile
in structura demografica, precum aparitia unui nou tip de consumator, mai exigent, mai informat, obliga
entititile economice sa giseascd noi modalitifi de a atrage clientii a-i pastra. In contextul intensificarii
concurentei globale, entititile economice au nevoie de: strategii de marketing, comunicare cu publicul,
furnizare schimb de wvalori, mentinerea dezveltarea relatiilor cu clientii, satisfacerea nevoilor
consumatorilor, cercetarea pietei, crearea retelelor de distribufie, crganizarea logisticii méarfurilor a
transportului. Gradul de noutate si relevanta prezentului program rezidd in faptul ca activitatea dc
marketing ajutd entitdfile economice in crearea de valoare prin buna intelegere a nevoilor clientilor s
oferindu-le produse servicii inovatoare

7.Posibilitatile de angajare a absolventilor.

Absolventii programului Marketing si logistica sunt pregétiti: si demonsireze abilitati cognitive
in domeniul marketingului logisticii, s4 demonstreze abilitati de iniliere a afacerilor in domeniile activitatii
de marketing; sa asigure desfisurarea activitatiilor in conformitate cu cadrul normativ national
international; s& adopte decizii optime in activitatea de marketing si logisticd; sa corunice eficient
rezullatele activitatii; si elaboreze si coordoneze realizarea proiectelor din domeniul marketingulud,
aprovizionarilor, vanzdrilor; sa propuna sclutii la diverse probleme din domeniul marketingului,
aprovizionarilor, vanzarilor etc.

In conformitate cu Clasificatorul ocupatiilor din Republica Moldova, absolventii acestul program
pot activa in calitate de:
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Programul de Ocupatii tipice conform CORM (006-2021) ' Ocupatii tipice
studii conform
ESCO 08 |
243101  Analist/analistd in publicitale si marketing, 2421 Analisti de
0414.1 243102  Analist‘analistd studii de piajd management §i
Marketing 5i 243103 Brand manager de produs organizare
logistici 243106  Merchandiser
243107  Planificator/planificatoare media [
243108  Specialist/specialistd in achizitionarea spatiului publicitar

| 243110  Specialist/specialisti in marketing
[ (marketolog/marketologd) |
[ 243111  Specialist/specialisté in preturi
243112 Specialist/specialistd In publicitate
| 243113 Specialistspecialista marketing in refea
243114  Telemarketolog
243206  Organizator/organizatoare trguri $i expozifii
243207  Prezentator/prezentatoare expozifii ‘

243208  Specialist/specialistd in aclivitatea de lobby
243211  Specialist/specialista in relaii publice
243305  Specialisi/specialistd operatiuni comerciale

| 243306  Specialist/specialistd servicii postvanzare |

332301  Administrator/administratoare achizitii
333102  Coordonator/coordonaloare expeditii si logisticd |

8. Accesul la studii a titularilor de diplome obtinute dupi finalizarea respectivului
program de studii.
Absolventii programului de studii, care au obtinut titlul - Licentrat in stiinfe
economice au urmitoarele oportunititi de continuare a studiilor:
+ Programe de master - nivelul 7 ISCED in domeniul Studiiin marketing;
e Programe de master —nivelul 7 ISCED in alte domenii cu acumularea minimului curricular;
Programe de formare continud pe tot parcursul vietii

9. Lista competentelor si a rezultatelor invifarii aferente programului de studii

Competentele, deprinderile cunostintele dobandite pe parcursul studiilor supericare de licentd (ciclul
I'nivelul 6 ISCED) pot fi aprofundate prin continuarea studiilor la programele de masterat (nivelul 7
ISCED) din domeniul economice, la programc de masterat din alte domenii de studii dupa acumularea
minimului curricular luand in considerare prevederile art.90 (6) al Codului educatiei al Republicii Moldova
nr. 152 din 17.07.2014 (acumularea cel pulin a 300 credite de studii pe parcursul ciclului I gi ciclului Il),
dar programe de formare continud pe tot parcursul vietii, asigurandu-se educatia dezvoltarea profesionala
continui a absolventilor, in concordantd cu nevoile societatii manifestate pe piata fortei de muncé.

Lista competen|e

COMPETENTE | CT 1. Dezvoltarea personala si profesionald
TRANSVERSALE CT2 Managemenml timpului
€T) CT 3. Indeplinirea sarcinilor stabilite in mod autonon si responsabil

CT 4. Colaborarea si munca in echipd

CT 5. Adaptarea rapid3 si eficientd la schimbéri/ Agilitate
CT 6. Comunicarea eficientd

CT 7. Dezvoltarea competentelor digitale

COMPETENTELE CGI. Utilizarea cunostintelor fundamentale de teorie economica in domeniul de activitate
GENERALE CG2. Aplicarea principiilor, teoriilor, metodelor si instrumentelor necesare pentru analiza i
(sectoriale/transsectoriale) desfasurarea activitdtilor economice
(CG) CG3 Colectarea, prelucrarea, analiza si interpretarea datelor, aplicarea indicatorilor,

strategiilor si politicilor adecvate domeniului de activilate

CG4, Utilizarea software si a sistemelor de calcul si operare a datelor specifice domeniului de
activitate

CG5. Organizarea activilitii conform cadrului juridic specific domeniului de aclivitale
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COMPETENTE CP 1. Realizarea cercetdrilor de marketing
PROFESIONALE CP2 Conceperea si realizarea programelor 51 a proiecte de orientare spre piatd
(CP) CP3 Realizarea politicii de markeling a Intreprinderii
P4 Valorificarea potentialului creativ in abordarea problemelor profesionale
CP5 Realizarea activititilor de achizitionare
CP6 Realizarea acrivilatilor logistice
CP7 Implemenlarea politicii de comunicare in marketing
CP8 Elaborarea continutului publicitar
CP9 Monitorizarea indicatorilor de performanta in marketing si logisticd
CP10. Fvaluarea performantelor in marketing si logistici

Lista rezultatelor invatarii

L flredlizarea programlil de stadii stidentil v prtea:
. aphea principiile, normele 31 valorile fundamentale ale stiinfel cconomice In desfagursrens schvitaiii
profesionale;
2. evalm fectorti  omediului  interm s extern § impactul  asupm funeiondrii
erpanizaflei/ramuril economied nafionale, apllcind masuri preventive pentro o minimizn rseurie;
A, onelize procesele micro §i-maceo economice, identificind instrumentarul de cereetare, in hmohie de
obiechive si obieciul de studiu, wlilizdind tehnict s instrurpente digitale;
4, realiza cercetnres de marketing in bayn surmselor relevante si obieetive de nformare, ci scopul de o
interprets §i prognoz lendintele actuale si de vittor ale pieted, utilhizingd iehnic § nstrumente digiale;
5. elabora programe st proiecte de orientire spre piaga, coniribuind s sutisfcerea  nevoilor
consumaloriles
6. -ajustn actpititile operaponale conform mtereselor consumatarilor publicului-fingd, astgurind
realizarea projectelor de orientire spre matl,
T. uplica prevederile codmului normativ asocint fonctiondinl eficiente o entitfii, respeciand inclusiv
godul deonielogic al marketerulu, existent & nivel nofonal 51 intemationel:
£, elabarn un plan de setivitate in domemul marketimguiul, stabilind objectivele, responsabiliaiile.
costurile, rscurile: _
9. contribui la realizeres politicii de produs, prn instrumentele aferente;
[0, evalun sensibilitajer cererii fatl de pret, propumind programe de stimulare o vEngirilor st urmérind
renlizared conformi o digtobued prodoselor; ransportare, depozitare, stocare, recepiio;
I'1. contribid fa tmplementarea instrumentidor s a tebnicllor de promovare adoptate in intreprindere |
organizatie;
12, utiliza tehnici creative pentru identificares solutilor in domeniul marketimgulur, ymplicn cuaponul
competanteion de comunicare simuncd in echipd 5 cu utilizares sofhurilor specializate;
3. contribui ln implementares strafepiilor, politicilor, planurilor de schizitionare, prin utilizares
sstemelor infommatice compiexe;
|4, contribud la momtorzzares 51 ajustares strategilor, politicllor §i planuriior de stocire $i disiributie,
prin utilizares sistemelor informstice complexe:
|5, elebora stratcgin de comumeare in funchie de obiectivele stabilite, nclusiv prin utilzares datelor
generate do diverse site-ur, pladorme, contribuingd la cresteren notorietfli i o vimbilith|i companiilor,
brandurilor in cidrul prete:
L6, implementa s coordoma realzares companiilor de comumeare in marketing, consulifing diverse
rapaarte §i solt-un
17, elwborn continuturi publicitare, asigurind valideres acestora i piasarea In mass-media;
I8, elaborn medin-plonur, bazdndo-ze pe clasamentele de mting generate de softurile specializate in
domeniu, moniloreind renlizared conformb a ncestor;
9, determna siandlies ndicoborni de performant prin ¢ane poate fi evalunt micketingul s ogistica:
20, prognovn indicatoriior de performant in contextal planificiirii stmitegice de marketing
21. evalm rezultniele activitdtilor din marketing 5 logisticd, pentru o contribwd In eficientizaren
activitdyilor 31 eresterea competiividu mirgprindern [ orgpnisajier, implicit prin msm:meﬁl:,e digrmtadc
penerire a datelor primare 1 rapoartelor,
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NOACHATETLHAR IAMHCKA

1. Onweanne yelHoH NporpusiMLL
Hpodien. creusansyoctd Yueivas nporpassia — (M14.1 Mapreranr » aorwcriml o0TREILTRYET
vrtiveHTALHOR OBTACTH VKM, EYIRTYPI M OCTExHIRE; obule ofiacTy oSyuenms — (4]

IpoHm e KHE HRYEW 00M00TR npodecCHORMNEHDR noaroTonkHE -~— 04 14 MapkeTHRT W oM.

Hporpasmn paapafiomana » coommercraun ¢ Kopescow ofpaosams  PeenyGammn  Monmosa,
Fakonom Ne 15272014 ¢ pocoesyEmmmy wavenoanaan;  Hosesenatvpoll ofuttcrel  ofywenus
CHeUMAILHOCTEH B BhicnesM obpasosaiii, [locTanoeachnes pannremncrea Ni 412720248 Humonansnoi
cucteme  kpnanfmkannf PecmyOmwsn  Moanosa, [locmanosnerwem  [lpapimedscrea Mo 3302023
[passmsmn aprasmwagey  eeiciero  ofpasosakmy  Gaxpianpuata (UMEn [} W WHTETPHPOISHHDID
capazonai, [Tparasos MOH N [625/2019; Pasiossnit /e A0 BeCere o0prion i fakatispsaT,
MATHCTRITYL W HHTErpHpoBasnoTo obparorasiw, npmkrr MOH Na 31 0/2025,

fTpiado Lyt inbocin odpienin 4 sodi i el gopie ofiyaenin

Komecmen specmmoa:. I8 spedumos ECTS, | apedwn ECTS « 3 vacos

Cpow ofiymenta; & ooda mp taosito ot aASIEHUR

Hahir VIR PR, rees i

Brimyersikn mporpasyel 04141 «MiprerHnr 0 J0rMcTHERD AOAYHAGT SUnicy Daxuaasph o
1piHEe DERIIARDE IROHOMHIEC KX My K.

2, Hean nporpamsel ofyvaenis, B T0M SHCIC HX COOTBETCTBIE MHCCHH
VIUREPCHTETA
o (lieukd  coppeMenHy  npodacm, MPCUOCTREANMILIAR DOBMOWHOCTE  JIHHROMO,
WMITCANERTVAIRHOTD M OpoPecCHOHLIEHOIT  PAMAMTHA  CTMIRHTON 00 IERTeALHOCTH,
CRATRIHMON € MOPRETIIIOM B 120N,
& Bomniedne reudiedunll w XSpIKTEPHCTHE MAPRETHHIOBHA TEXHHE, METRNEIORIHHE MeTOIcR
WLTHAA peiHkA O,
& [lpeapcTanicnie TOXHIMECKHX IHaluil W cpeacTn, neobxoawsux Lad  paipalorse
PELTHSHUIH MAPKETHHTOBRIX TIPOERTOHN & LETHI0 MIKS HMHIRAR e THEROCTH DpTasnsaumi.
& AHITHT B OUSHED CoRHEX npolues b Aepiofl oGaacTy, NpELInmeiNe COOTBETCTEY RN
PELIEHHH,
Trrie tecti cooTeeTCTEVIOT Mmccrd KITY o coraacyions. o STPATEIYECKHMHE ZOEYMERTAMH
SRS AR
Crparerimacckud naas;
CTparersn g 0OMACTH HECIEMDEAHAT 1 HHHORLLIT
Crpatersucerul] NasH AHCTATYIIRCHRTRHOMN TP ePHELIOHL TR
Mporpavsa Npo@eccHOHANLHOTD ODYUEEHA HOCHT TRLTHIWOHIRI XBPIKTED W AKAKMERD B
HOMEHEARTYPY eteduaienoctedl i PecnyBauke Moaaoss o apyrux orparns, Yaebuan nporpasuvs (4]4,]
MupkeTiar W JOTHCTHKL HMEET L2AR0 NOATOTOEKEY NPOPecCHOHATLHLIN W ROHKYPEHTOCIDCODHMX
CHCIIHOAEROTOR il-l.!-l:]'ll:ﬂﬂﬂ.ﬂ:‘l.‘-l:.‘l:ﬁ L] uﬁ;uu.ml DHGHOMHMLCERY, 1 I].'.'lﬂuu{lntﬂ'l"Pﬂ.THEHHK [-l-l:lh-"l--',1 i TREAEE D
APYTHY NOADHIEETHE COMMATEARN W IYMEHHTIPHEX HAYE.
CReUHINC T 00VIMOTEN 138 OCVIIES TIVIE A MAPRETHHEORCH BEATRIBHOCTH HE NIPEINPHATIN,
B OPraHHIAUHEX W FOCYIAPCTRCHHME  YOPERISHANX, NOCPEICTROM COWINHKE W PEaTABALING
MEPKETITHIORNY TPOTRLMM, HENPAENCSHHAIY Hi AOCTHGRCHNE UEOER OPTHHHAMUNHA, MITHEPGRAHHE
Oy WECTIACHHR IO RCTHHECKHN ONCPRIF.
3. Coraacopunne yueGnofl Dporpasivihl ¢ SEEIVIaPOIHLIMI TelCHIRasn n asumnod
ofaneTin
[pn paspadoree vuedpol oporpassasd Beind YUTeHK TEpennBhie enponofoeEse DPGKTHRA ®
CTHOWEHRIL COASpHROHHA COPRTOMATEILHE NPOrpass, KOTOpsR GhilH  NONOILIORENRL B PAMEDX
HFH'.I'I'F.HH\I'H :I'I‘-'I'E"'d BEJIHYEHHN QTSI RHEEY Hl“’L‘l’ﬂ:ﬁ £ HEThid Lﬂﬁ-ﬂ"tﬂt"ltl-lllﬂ COENSUTHMOCTIN TI]'II::F-FILL'..‘I L1l
FHIMAHON BRETEMWSOCKOR MODTRHGTTI.
Yeehruil mran no nporpasise ofyeoim 0414, 1 MapreTwir B 1orHeTika up:-mn'l-u.r-l i puﬂnueu.m.mam
MosmyimpoaioR crammapTiol kiaccwpikpime coparonaman  (ISCELY), pﬁapaﬁnmnnﬁ HIHECRG,
Crasinpras i pYEonoIsiisse npHimne oGecieaesnl kaqecrin i Erponcicion mpacipascrge auicmery
obpaaceesra (ESG), 2015, nyres maedpeuad COSOYIOUME KOMIOHEHTOR: BpesEiRof, 1{:::pmnmhuﬁ.
ArEonHTetsRol i ouentsRol, npeayeMoTperAkix B Pamousom manke Lin Ehinero I:rﬁptl;bigw_ll_iq
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Gakanaspuara (LMxa I), marucipatypel (UM 1) M HHTErpUPOBEHHOTO OBpaz0BaHUA, YTBEPHKISHHOM
Mpukazom MOH N 120 or 10.02.2020, Tloaoxends o6 OpraHw3audu BbiClero o0pasoBaiiis
Gaxatappuata (unki 1) W HHTETPHPOBAHHOTO OOPA30BAaHUSA, YTBEPKIEHHOTO MPUKA30OM Ne 1265 ot
12.12.2019, VueBHbI 1aH COOTBETCTBYET COBPEMEHHEIM TpeGOBAHUAM YHHBEPCUTETCKOTO 0Opa3onaHms
¥ npuseleH B COOTBETCTEHE ¢ MemIyHAPOIHBIMM CTaHIApTaMM OOPA30BAHHA N0, KOTOPLIE TCTOBST
CTIEUMAMCTOB B 00TIACTH MAPKETHHId M JIOTUCTHKY, JaBas BO3MOXHOCTE BLIMYCKHUKAM CPasy BbIATH HA
PBIHOK TPY/2 MM NPOAOHKUTE 00YueHHE N0 pOrpamMmMam MarucTpaTyphbl.

4. Onenka 0EHAAHHI YKOHOMHYECKOT0 H COUHATBHOTO CEKTOpA

ITpotiece KOHCYTBTAUMH B UMKIIE [ IPOXOANT B pAMKAX COBEPUICHCTBOBAHHS y4eOHON IPOrpamMmeL,
OpraHH3alMK MPOH3BOACTBEHHOM MPAaKTHRN (opMa COOTBETCTBYIOIMX COTaaleHHHT), BO BPEMA ClAuH
3Kk3aMeHAa Ba noaydeHde swueH3ud (fopma  yuactus), Kpome TOro, Ml KOHCYNbTHpYEMC ¢
paboTOIaTe IAMH 10 NOBOAY KX NMOTpeSHOCTER BO BpeMs ApMApOK MPaKTHHECKUX mecT/pabotel. MHOTHE
paboTOaTENM NPHTIIAIAIOTCA K YYACTHIO B TIPAKTMKO-HAYYHBIX CEMHHAPAX, €METOAHO OPraHH3yYEMBIX
xa(espoit MAPKETHHTa H TOTHCTHRH, [0 PE3yIbTATAM KOTOPBIX Mbl MOKEM OLEHHTb TEHASHUMH B 06nacTH
CEeLMATH3ALMK H BHECTH KOPPEKTHPOBKM B YUEOHBIN T1aH, a TAKKE B COACPIKAHKE YISOHBIX AMCIIAILTHH.

5. KoucyJIbTalllH ¢ TAPTHEPAMH B ITponecce pa3paboTkn y4ebHOI MporpaMmsl

B npouecce pazpafoTky yuebHoro miana no nporpamme 0414, T MapkeTHH M TOTHCTUKA SbLI0
NPOBEAEHO. AHANKM3 HODMATMBHLIX W PErYNUPYIOIIHX JOKYMEHTOB, Kacarouxcs 00pa3oBaTe.IbHbIX
NpolLieccoB B Bhiciiem o0pasoBanuu. Ha ypopHe dakynsTeta B cocTa KOMHCCHH O 00€CnEUCHHIO
KAueCTEa BKSTIOUEH N0 OHOMY MPEACTABMTENEO PhIHKA TPyAd MUl Kaxaod o6macTi NpodhecchOHATEHON
OArOTOBKM Ha padoumx 3acefanuax Kommcenu obcysxnarorcs colepxkanue yqebHoro mraHa, Buis!
3agaHuid A0 MHAMBMAYATbHOH paboThl, METOAbBl TPOBENEHUS IPAKTHHECKMX 3aHATHH, a Taike
COOTHOLUCHHE CONSPIKATENbLHLIX CIHHHL AN NPErogaBaeMelX AWCUMINMHE U APYTuX MpeaMeToB. builu
[POAHANMIUPOBAHbl  JTOUKHOCTHbIE UHCTPYKUMK  CIETYIOIHX —MOTEHLMANBHBIX  PabOTOmaTeNeH:
AccouMaums pekiiaMHbplX arenteTs, Moldtelecom S.A., MAIB S.A., ¢ Le/bIO ONPERENeHnst HEOOXOAUMON
KBATM(UKAUIMHE CIIELMANUCTA B 001aCTH MAPKETHHIA W BbIABICHHS HEOOXOIMMbIX 3HAHHH, yMEHUH U
HABBIKOB, KOTOPBIE DYAyT obecneUeHs! My Tem pealnu3aluun yiebnoro niaxa

6. AKTYAJTLHOCTE Y4eOHOMH nporpaMmet A1 peIHKA TPYIa.

Poinku BbICTPO MENSAHOTCH, HO H TEXHONOrMH, H& KOTOPBIX OHU OCIIOBAHB], IOCTOSHHO
passuBatoTcs. POCT M IMBepcHMKAINA NPEANOKEHHs, OCOBEHHO B CEpe MApPKETMHIOBBIX YCIYT,
M3MEHEHNs B JeMorpadbHueckoil CIPYKTYpE, @ Taioke IOSBNEHME HOBOTC THMa moTpeburens, Sonee
TpeGoBaTEI5HOTO H HHQOPMHPOBAHHOT O, 3aCTABMAIOT JKOHOMHYECKNE CYOBEKTI MCKATH HOBBIE CNOCOSHI
TIPUBICUEHHR H YAEP/KAHNS KIMCHTOR. B ycnosuax yeunerus ri1o6allbHOM KOHKYPEHIMM 3KOHOMHHECKHE
cyGBexThl HYKINAKOTCA B MAPKETHHIOBBIX CTPATErvfaX, KOMMYHHMKAUMK ¢ ODUIECTBEHHOCTLIO,
MpeJOCTABNEHHH oOOMEHa LIGHHOCTAMM, TNOMICPKAHWM pPa3BUTHA OTHOWEHWA ¢ KIHEHTAMH,
YIOBIETBOPEHMH TIOTpedrocTell noTpebuTeIel, HCCNeA0BAHMN PHIHKA, CO3AaHMM ceTell TucTpubyumnn,
OPraHW3allii JIOTHCTUKH TOBAPOB U TpaHenopTa, CTereHb HOBUIHbBI M AK TYATBHOCTH JAHHOM MTPOTPaMMB
3AKMIOUAETCA B TOM, UTO MAPKETHHIOBAA JIEATENBHOCTE NOMOTaeT IKOHOMUYECKIM CYOBEKTaM CO3/1aBaTh
LUEHHOCTb MNyTeM [yBoKOro MNOHMMAHHS TIOTPEOHOCTEH KJIMEHTOB W INIPEIOCTABICHKA UM
WHHOBAIIAOHHBIX TIPOAYKTOR M YCIYT.

7. BO3MOKHOCTH TPYIOYCTPOHCTBA BEINYCKIHKOR.

Boinyckuuikn nporpaMMmbl  «MapkeTMHr M JIOTUCTHK2» [OTOBbI.  TPOJCMOHCTPHPOBRATH
KOTHUTHMBHBIE HABBIKM B O0JACTM MAPKETHHra NOMMCTUKM, MNPOAEMOHCTPHPOBATh HABBIKH BEIEHNA
Guaneca B cepe MapKETHHTOBOM HEATENBHOCTY; OOECIICHMBATL MNPOBEJEHUE MEPONPUATHH B
COOTBETCTBAH € HALUMOHANLHBEIM K MEXIYHAPONHBIM HOPMATHBHBIM IIPABOBHIM TOJEM; MPHHUMATH
ONMTUMATLHBIE pellicHHA B cdepe MApKeTHHTa M 10THUCTHKM; PdekTHBHO coobwiate O pe3yapTaTax
MEATE.ILHOCTH; pa3palaTelBATeE W KOOPIUHHPOBATH PeaNu3aUMI0 TNPOEKTOB B  cdepe MapkeTHHra,
cualrkends, TPOJaX; MPeLIaraTh PEEHUs PasHuHEIX MpobiieM B 001acTH MAPKETHRIA, CHAOKEHHS,
NpoJaK U T. 1

B cooteercteum ¢ Knaccudukatopom mpodeccuit PecnySanku Monnoea, BEIIYCKHWKH 3TOH
[porpamMmel MOTYT paboTaTh B KAUECTBE:
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IIporpamwva Tunnuusie npogecenn coracno CORM (006-2021) Tunuunsie npodecenn

obyueHHA COTTACHO
ESCO 08
I 243101  AnxanuteK B 00NaCTH PEKNAMBL 1 MAPKETHHIA, 2421 AHATHTHKH [0
0414.1 243102  ARaNHTHK/ZHATHMTUX PBIHOUHBIX UCCTIETOBAHMUI YIPaBJeHHIO U
MapxeTnnr u | 243103 BpeHI-MeHEIKED IO IPOAYKTY OpraHu3almK

morucTaka | 243106 Mepuannaiizep [
243107  I1maHMpOBIUMK/TUIAHHPOBILKIZ MEINA

[ 243108  CpeumaaHcT n0 3aKYTNKE PEKNAMHBIX [UIOLIA TS

243110  CpoeuwamHcT/CMEUHMATMCTKA MO MAPKETHHIY
(MapKeTOIOr/MapKETOIOT)

243111  CreuMajRCcT/CNEUMATHCTKA M0 LEHaAM

243112  CreumadHCT/CIENMATHCTEA MO peKiaMe

243113  CroeumagxHeT/CIeUMATHCTKA 10 CETEBOMY MAPKETHHTY
243114  Tenemapkeronor

243206  Oprauu3atop/CpraHn3aTep APMAPOK H BEICTABOK
243207  Bepnywmwuii/sefyllas BEICTABOK

243208  Creunanuct/cHeUMATHCTKA no noGAueTeKOH
IeATeNbHOCTH

243211 Cneudanmct no ceA3AM ¢ 0fIec TECHHOCTRIO

243305 Cpeuuwanuct no TOProBaiM ONEPaLUAM

243306 CreuuaimeT no NoCIenpoaaxHOMY O6CTYKMBAHUED
332301  AaMunncTpaTop/aIMHHHCTPATOP MO 3AKYNKAM

333102 KoopauHaTOp/KOOPAMHATOP OTIPY30K H TOTHCTHRH

8. Hoeryu xk o0yuenuto ana odnanareneii MHIIOMOB, NOIYIEHHBIX MOCIE 3ABEPIICH U
€00TBeTCTBYHINCH MporpaMmMel 0Gy4enns.
Brinycknuku nporpamsber  de  studi i, KOTOpBIE TONYUMAM CTENEHB - SAKATAGPH IKOHOMUNECKUX
Hayx — UMEIOT CISAYIOUINE BO3MOKHOCTM IS MPONOTKEHMS 00yueHus:

+  Maructepekue nporpaMmst - yposens 7 ISCED B 06nacTv MapkeTHHTa;

+  Marucrepckue nporpaMmsl - yposeHb 7 ISCED B gpyrux o6nactax ¢ HakOILIEHHEM

MHHHMAaNBHOTO YueOHOro n’iauxa;

ITporpaMmbl HempepbIBHOTO 00PA3OBAHUA HA MPOTAKEHUY BCEH KU3IHH

9. Critcok KoMNeTeHIHE 0 pe3yIbTaTOB 00YUeHNS, COOTBETCTBYOIINX YueOHOH nporpamme

KomneTeHUMM, HaBHIKM W 3HaHMA, NPHOOpeTeHHBIe B Xone 00y4eHHs B OakajgappHaTe (MK
I/ypogent 6 ISCED), moryt Obite yraybiaens mytem npofofukenus odydyeqnsa B MarucTpatype (YpoBeHs
7 ISCED) B o0nacT 3KOHOMHUKH, B MArMCTpaType Jpyrux obnacteil oOydyerus Noche HAKOTUIEHMS
MMHUMANBHOTO KONWYECTBa KPeAUTOB ¢ yueToM nonoxkeHHH cT. 90 (6) Komekca oOpazomaHus
Pecnybavkn Mongoea Ne 152 ot 17.07.2014 (Hakomienue He meHee 300 yueOHBIX kpeHTOB B TeueHue I
n 1l 1MK10B), HO MPOrpaMMel HETIPEPLIBHETO 00Pa30BaHMUs HA TMPCTKEHHH Beel KHU3HM, obecrieunnas
o0pazoBanve ¥ HETIPEpPHIEHOE TPO(hECCHOHANEHOE pPA3BHTHE BHIMYCKHHKOE B COOTBETCTBHM C
MOTPeOHOCTAMH 00IIECTRA, MPOABNSIOLIMMHACA Ha PBIHKE TPYIA

CnHcok KoMIeTeHunii

KOMNETEHIHH | CT L. JlugHocTHEe ¥ TPodecCHOHANBHOE PA3BUTHE
TPAHCBEPCAJILHBIE j CT 2. Ynpaeneuue spemeHem
{CT) CT 3. CaMocToATENLHOE H OTBETCTBEHHOE BBITONHEHHE MOCTABNIEHHKIX 3a0aY

CT 4, CotpynauyecTee u padoTa B KOMaHIe

CT 5. Brictpas U a¢ekTURRAn afanTalua K uinieHeHHAM/ T HGKOCTh
CT 6. 2pexTnBHAA KOMMYHUKALMASA

CT 7. Paspurie UMPOBLIX KOMIETEHIIMH
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OBIIHE KOMIIETEHUIUH
OBIIHE
(oTpacnerkie/MexOTpaCIeBBIR)

(CG)

COL Henonpaosa e divinnMesrreEmk iy Dl oo siosinecrol 1eopin b
ciepe TEATOTLICTH
CG2. TTpasieieme IPRARGH, TeOpinfl, METoihn §i  HECTEYMEHTOE,

AEATEARHOCTH

L0, CHop, ofpadores, AN i1 PHTEPAPETILME TAHNLE, NHEMEHziEe
rEskaTE ARl STPRTErHA 1 noAnTIE, ESOTasTeTaVIDuL dibeps
AERTETRUOETH

00T RO TEI TANHL, ENEURIIIm S T8 cieps) AcrTeannoeTn
L5, Oprammnime ASsTe HOCTH B COTTBETCTHRN £ mpascacdi Gasodl,
EnELIHpEYHOMR 1A Cifieped 1eATEILHOCTH

HEOBROIIIMIWE 0 MEMIE . 0 OCYIICCTROEHIA  IHOHOMWHECHDR

L4 Menumideapie aporpasmMEnTs SOremsadHn i cHCTeM uermmnensd |

TIPOPECCAOHANBHBIE CP 1. [lpoBeaeHHe MAPKETHHTOBBIX HCCIE AOBAHH

KOMIIETEHUUM CP2 Pa3padoTka 0 peaiu3alus NPOrpaMM M MPOEKTOR, OPHEHTHPOBAHHLIX Ha

NPOCECCHOHAJBHBIE PLIHOK

P CP3. Peastw3aLiua Mapxe1MHIOBoH NOTHTHEN NpeinpUATHS
CP4 HMcnons20BaHKMe TBOPYECKOTO TIOTCHLMAIA IPH PEILEHUH
1itpodeccHonalsnbix 3a3a4 CP5. OcylecTBRIEHNE 3aKYHOUHONM AEATENBHOCTH
CP6 OcymecTenenne TIOHCTHUCCKONH AEATEALHOCTH
CP7. Peanmuialma KOMMYHWKALUOHHO NONUTHKKU B MAPKETHHIE
CP8. PaspaloTka pexklaMHOro KOHTEHTA
CP9 MouuToprHr 1 u nokasatenedt 3QPCKTHRHOCTH B MAPKETHHTE N
norucinge CP10. Ouenka i|W|iekTHBHOCTY B MADKCTHHIE M JOTHCTHKE

Cuncor peivanTamns ofyvennmn

.Irirr.' '|r.'.-i|:;.'ru.:*mrrr .'i'j"-'.l].‘.!}el'l! Yikd I:Jﬁ!:-'f.';‘.'ﬂm 1'H.!_'|.?|..'-|."|'|r.'f -!'_}:'HJ-;'.'H _L".ﬂ'.'ﬂh
. (pMMEHETE. NPUWHLHOLL  HOPMLE M PYILCTIMESTAILULIE  UEHHOCTH  SRONOMMMECKOR  UVER o
npofeceHOHATLHOR TS TETLHOCTH]
2 OUEHHBATE (PARTOPLL BEYTPEHHER W RHeliHell CPEIR i MY WINAHHE HA (hYHEIOHIPORILENE
CECAIHEEIHH O TPAC IR BEUHOHAARHOR IKOHOMHKI, OPHMEHAR IPSBERTHANLIE ME[HI LTH AITHAN Y
Pl IR
3. I:L'I-I.-H_IH'!II!P'I'.'I-H-.I:Il'h !FIIL‘FCI- H ‘-J&LEFEFJ}CIJHDMHLI.EEETIE I'.II:IL‘ILI.'.TL'EIJE. '.'.IIIFL'.'.H'_'IH!I I-H-H._I]'I-}'.'n-h'.l-l'l'ﬂ.rld-lﬁ
BCCHEIORAHHA B SRHICHMOCTH OT Ll,-l.'.'l't:ii W OpEiMeTa HOCTE BN, i-!l’.']'IL‘L.TI:';I.:-':ItI I]Hl.'|1-|'_ll:_'lﬂ.|,|:l: TEXHOSNEITIH
H HHETPYMEHTEE
4. NPOBOUIHTL MAPKETHRTOLIC HOCFEATRINHE 1EE OCHONE PENeaiTILIY | oL THBHEN HETOMILOD

MHCFOPMILIH € QML HEEEPNPETALNA 1T NPOCHOSHPOEAHEE TERYVIING W Gy IVIIAN TERILHLME PRHKL,
HENOUIL IS H LLHPOBRIE TEXHOIONMM I SHE TRV MEH TR,
3. pEIpadaTLlBRTh MPOCPAMME W NPOCKTRE, CPMEHTHPOBAHHLIC HA PhiticiK. cnocaboTEYE

yamueTeopenmo norpednoored noTpednTenedi;

f, FOPPORTHPORATE  ONCPRAEUNOHHYID  ASATCTRIOETE B COOTBOTCTENM € WHTEPLCAMA
noTpeSHTE IR HENS RO By TOPHIL, DBCCTIENNDAN PERTHIAII0 PullEUHO-OPHEHTHROBAN X NPOSKTON;
T IPHMEHETE NOJOHEHIT HOPMATHRAD-MPAROBOR BAtLL, CREANIRE ¢ HbesTHINOR JesTeILHOCTRIO
CPTRHHANLAY, BRI l:.'i."G:-IlU’.'.I:HHE R e Tl I'.II':ILHPEI_"EHCIHIL'ihHﬂI_l FTWRH MAPRSTONRN A, ,"I,{:I':-i.i."rl.'i:rh'l-ljjﬂTll
JEE HOAIHOHANEHOM W ME:‘.’.’E-'HJ].PE.‘JH(:I.':I YPORHRX,

8, pmpalboTaTn mAni AEATEALHOCTH B 00ARCTH MAPKCTHATA, YCTRRAOBIN LCTH, ODEIHHOCTH, ATPaTIL
FHTEHN,

9.  comciCTROBATL peanM3alMH  NPOAYKTOBOM  MOJMTHKM € TOMOLIBK  COOTBCTCTBYMNOLIMX
VHCTPY MEHTOR;

10, oucHMBaTL YYBCTBMTENBHOCTE CIIPOCA K 1IEHE, TIPEILIAras NporpaviMbl CTHMYITHPOBAHHKA POIa 1
CNICIA 34 HAMIEXALMUM OCYUIECTB/ICHHEM AWCTPUOYLIMM NMPOAYKTOB. TPAHCTIOPTHPOBKA, XPAHEHUE.
CKIAAMPOBAHMNE, NPUEMKA;

1l. coneficTRORATH  BHEIPEHHIC MHCTPYMEHTOB UM TEXHHK MpPOZBHMKCHMA, OPHHATBIX B
PEARPUATUN/ OPraHU3aLnmY;

12, ncnons30BaTe TBOPYECKHE METOABI [N MOKCKA PELIEHMI B OONACTH MAPKETUHTA, B TOM HHCIE ¢
NOMOLILIO  HABBLIKOB KOMMYHMKAIMKM K padoTel B KOMAaHIe, & 7TaKkKe C HCHOIb30BAHHEM
CMEUHATH3NPOBAHHOIO TPOTpaMMHOro obecnevuenus;

13. conmeicTeoBaTE peanW3aLMM CTPATErHi, NMOTMTUK, [IAHOB 3aKYMOK C HOMOLIBIO  CIIOMKHBIX
WEpOPMALHMOHHBIX CHCTCM;
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14, yyacTBOBaTH B MOHWMTOPHHIe H KOPPEKTHPOBKE CTPATETMH, MONMTHK M TUIAHOB XPAHEHHMA M
PACIIPEAE/ICHHS C MOMOLLBIO CNOXKHEIX MHQOPMALMOHHBIX CHCTEM;

[5. pa3pabaTeiBaATh KOMMYHHKALIMOHHYIO CTPATETMIO B COOTBETCIBUM C YCTAHOBJIEHHBEIMH LIEJIAMH, B
TOM YKCIE € MCMONB3OBAHMEM JaHHBIX, T€HEPUPYEMBIX Pa’IMYHBEIMU cafTaMu, MaThOpMaMHy,
€rocobCTBY S MOBBILIEHHIO H3BECTHOCTH W BUAHMOCTH KOMMAHMI, OpPeHIOB Ha PLIHKE;

16. peanu3OBEIBATL U KOOPAUHHUPORATE MPOBEIeHHE MAPKETHHTOBBIX KOMMYHHKALIMOHHBIX KAMIIAHHHA,
KOHCYNBTHPYACH ¢ PA3NMYHBIMY OTYETAMH U IPOrPAMMHBIM ObecTeueHHeM;

17. pa3spabaTeiBaTh peKJIAMHBIE MaTepHaNEI, o0ecreynBas ux yTeepaaeHue u pasmemenue 8 CMH;
18. paspabaTeiBaTh MEAWANNIAHBI HA OCHOBE PEeHTHHIOB, CrEHEPHPOBAHHBIX CIELMANH3HPOBAHHBIM
MPOrpaMMHBIM o0ecreueHHeM B JaHHOH 00NacT#, KOHTPOIUPYA UX BBINOIHEHNE,

19. onpenAensTs M aHANU3MPOBATE MOKA3ATENH S3QEKTHBHOCTH, C IOMOLIEI KOTOPEIX MOMHO CHEHUTH
MAPKETHHI M JIOTHCTHKY;

20. NMpOrHO3UPORATE MOKA3aTeNH IPPEKTHBHOCTH B KOHTEKCTE CTPATETMMECKOrQ MAPKETHHIOBOIO
IIAHUPOBaHHUS;

21. oLeHHBATh PeIYNLTATHI JNEATENBHOCTM B 00NACTH MApKETHHrA M JIOTHCTHKH, YTOOEBI
CMOCOOCTBOBATE  MOBBIILCHMK — JD(MEKTHBHOCTH  AGATENBHOCTH W KOHKYPEHTOCIOCOOHOCTH
NpeANpUATAL/OPralu3aliyi, B TOM YHUCJIE ¢ TIOMOINBK UM(POBBIX HHCTPYMEHTOB I T€HEPaLMH
IEPRHYHEIX AAHHBIX M OTHETOB.

"
/
)

Inspector superior pentru activitatea didactica _/';- : Cara A.

Prorector pentru activitatea didactici ..-r"'-' {%‘{ﬂ Sult G.
B 7

F
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